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In Touch Survey 

Although a few of you suggested that we 
aim to create a more polished professional 
interpretive journal, we continue to 
believe with the majority of respondents 
that the greatest value of In Touch is 
its role as a grass roots information 
exchange. Perhaps the two are not 
mutually exclusive. 

I wish it were possible to respond 
personally to each of you who contributed 
ideas. Instead, please let this be a 
community expression of thanks from 
WASO I & VS to all who did. We hear 
you. Now about those promised 
contributions... 

Bill Dunmire 
Chief, Interpretation 
and Visitor Services 
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Editor Roy Graybill 
Design Keith Hoofnagle 
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Published every other month by NPS Divi
sion of Interpretation and Visitor Ser
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As Associate Director John Cook conveyed 
last issue, response to the September 
survey was particularly gratifying in 
that more than two thirds of the 452 of 
you who filled out the questionnaire took 
the time to express yourselves with comments 
to John. As expected, respondents included 
working interpreters from all levels. But 
we also heard from a lot of superintendents, 
resource managers, protection rangers, park 
planners — in fact, the spectrum of Service 
personnel, including several Regional 
Directors. What surprised us was the num
ber of positive vibes we got from the 
"outside." These included State park 
directors, representatives of Parks 
Canada, members of the Secretary's Advisory 
Board, park and recreation college pro
fessors, counterparts in the USFS, F&WS 
and BLM, and a former NPS Director. Our 
outside distribution is very limited, but 
apparently this rag does make the rounds — 
and gets read. The final box score: 

I Extremely useful 226 
II Interesting reading, continue it 197 

III Don't care 33 
IV Discontinue publication 6 

Recurring comments and suggestions included, 
"...more nitty gritty examples that can be 
applied to other parks...tighten the 
editing-to keep articles concise and to the 
point...cut down on horn-tooting articles 
...keep up Hoofnagle's cartoon jabs... 
NPSers need an open forum...keeps me 
(several superintendents) alert to what's 
going on in interp...a cheap way to shop 
the competition...makes us seasonals feel 
we're part of the team...keeps us in 
touch...I promise to contribute soon..." 
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Our special feature for this issue is on Interpretation and the Creative 
Arts. Loren Lane coordinated the assembling of this project and introduces 
it below. 

COMMUNICATION: CREATIVE ARTS 

"There has been much discussion and de
bate over the role of education (inter
pretation) and entertainment in visitor 
service programs. Define each and spe
cify how each process is different. 
Define the NPS attitude toward each. 
Define the group's attitude if it dif
fers from the NPS. Explore and note 
how these attitudes may influence how we 
use the creative arts." 

This was only one exercise facing par
ticipants in the 'Communication: 
Creative Arts" course presented at 
Mather Training Center in September. 
The course objectives were to develop 
an increased awareness in the poten
tial use of the creative arts and to 
understand the communication process, 
by acquaintance with the artists' 
objective and the audience response 
through direct involvement. Parti
cipants learned the use of the crea
tive arts as a tool for communication, 
and the effective planning and eval
uation of creative arts in an inter
pretive program. 

During the 5-day course we were in
volved in the creative arts process 
by writing poetry, making block prints, 
presenting a one-act play and modern 
dance performance, and sharing musi
cal talents. One day was spent in 
Washington, D.C. visiting an art 
gallery, dance studio, and the 
Library of Congress. The art gallery 
provided an opportunity to view the 
visual arts displayed to achieve 
a desired effect. At the dance 
studio we viewed a professional 
dance company in rehearsal, and 

talked with the Director about the 
process for putting together a per
formance. The archives of Folk 
Music in the Library of Congress 
opened new doors to a wealth of music 
available both printed and recorded. 
By the end of the 5 days we were con
vinced that the creative arts can be 
a valuable tool of interpretation 
and not just a separate activity or 
program. 

The course theme and setting fostered 
a great deal of sharing of creative 
talents. Some also wanted to share 
their enthusiasm and ideas with their 
fellow interpreters through IN TOUCH. 
You will find their thoughts on the 
next few pages. 

At the end of this special feature on 
the creative arts you will find a talent 
survey sheet. Our renewed awareness of 
the creative arts stimualted an interest 
in pooling these talents and resources 
in a Creative Arts Data Bank that would 
list talents and skills emplyees are 
willing to share with others. When 
completed the list will be available 
to anyone interested and will be announ
ced in IN TOUCH. We hope all of you 
who are interested, no matter what your 
discipline or job, will send in a survey 
sheet and that by sharing this infor
mation we can develop an understanding 
of what resources are available within 
the park, region and the Service. 

Loren Lane 
Interpretive Specialist 
Mt. Rainier NP 
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INTERPRETING THE "COMMON FOLK" 

American Folklife is a form of cultural 
history which is perhpas the closest to 
our social roots, and one which we, as 
interpreters, must be communicating as 
faithfully as military history. Folk 
culture encompasses the family, region, 
religion, occupations, and ethnicity of 
"the folk"...you and me, yesterday and 
today. Its creative expressions are 
handed down to each generation by oral 
tradition, and kept alive without formal 
instruction. 

The interpretation of folk culture en
compasses creative arts, natural and human 
history, and environmental awareness. It 
can be done on a small scale, being 
merged into existing programs, or on a 
large scale, such as planned folk festi
vals. But it can and should be done. 

Recently, the field of folk-culture studies 
has received additional support. In 
January 1976, the American Folklife Center 
was established by Congress, as a part of 
its American Folklife Preservation Act 
(P.L. 94-201). Its purpose is to combine 
research documentation and information 
services to increase public awareness and 
involvement in our country's folk legacy. 

In a meeting with members of the Mather 
training course: "Communications: 
Creative Arts," Dr. Alan Jabbour, the 
Center's director, described its role 
and functions as "...a concept of assistance 
to the public. We'll contribute in design
ing model projects in communities...help 
them build cultural centers, and bridge 
the gap between community planners and 
cultural resource people living in the 
area. We'll have a file of cultural 
resource people. We'll help set up 
festivals, exhibits, and workshops, and will 
also record many festivals and cultural 
events, as has been done at the 

NPS - Smithsonian Festival of American 
Folklife." 

The meeting stimulated enthusiastic 
visions of cooperative ventures between 
the Center and parks. Certainly there 
is potential for an exchange of cul
tural resource material, and for ideas 
and assistance in planning cultural 
activities in and around our park 
areas. Eventually the Center will be 
able to provide resource people for 
training and consultation, lists of 
local resources, collections of re
cordings of oral history and music, 
and any research or communications 
assistance needed to interpret 
regional cultures. The potential for 
cooperation to the Service and the 
Center's mutual benefit is tremen
dous. Dr. Jabbour has expressed 
enthusiasm in sharing ideas and 
assistance with parks, in an effort 
to further appreciation of American 
folk culture. If you have any ideas 
or would like more information, 
contact: American Folklife Center, 
Attn. Dr. Alan Jabbour, Archive 
of Folk Song, Music Division, 
Library of Congress, Wash. D.C. 
20540. 

The interpretation of the "common 
folk" is the communication of an 
attitude of hope. Perhaps the recog
nition will grow that there is no 
"common folk." Our commonality 
derives from the individual diversity 
expressed in the "ordinary" things 
we do. Affected by our surroundings 
our history, and our hopes, we ex
press ourselves as a people with many 
voices. It is thr role of interpre
tation to blend the voices - not into 
one, but into a harmony expressive of 
the cultural diversity and environ
mental richness upon which our 
society depends. 

Rita Cantu 
Great Smoky Mtns. 
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MUSIC AND OTHER BEASTS 

Not long ago, living on the fringe of 
San Francisco, I had many an opportunity 
to explore that exciting city, lured by 
its color, its kaleidoscopic scenes, its 
shops, and its people. And there appeared 
about this same time a phenomenon that 
was to cause controversy and bring 
surprise - the street musicians. 

In the days when San Francisco's flower 
children were numerous, this vocation was 
a natural source of income; the hours 
were flexible, the investment was minimal, 
and there was a spirit of giving. 

The response was predictable. Downtown 
shop owners were in an uproar. "Our 
businesses are ruined!", they cried. 
And, responding to the portion of the 
community that paid taxes, the city police 
were called in to remove those of ques
tioned repute. The controversy and con
flict swirled for months. But in the 
midst of it, the business community 
began to notice a curious thing: those 
businesses near where musicians played 
most often showed a noticeable increase in 
sales. Rather than drive people away, 
musicians were an attraction. The very 
mood of people changed who bathed for a 
moment in an atmosphere of Vivaldi or 
Bach. Before long, musicians were even 
encouraged to perform before selected 
stores. 

Originally indignant and opposed businesses 
learned in a small way that a city is more 
than cold purpose and commerce, and that 
the very act of making a city enjoyable, 
through music in this instance, makes a 
city an even more powerful magnet for 
people. What has this got to do with 
the National Park Service? Plenty. For 
most of us, our training has thus far 
led to predictable efforts in urban parks -
historic preservation, site interpretation, 

and the cultivation of values of open 
space and cities as ecosystems. These 
are good, but whatever else a city 
may be, it exists because it is con
venient, it is efficient, and it is 
exciting. The interaction of people 
with people is a major part of what 
brings daily delight. And this is 
where music finds a home. It may be 
in formal scheduled concerts, hoedowns, 
or churches; it may be in a spontaneous 
event on a park bench, but whatever the 
origin or scale, music brings people 
together for a moment with a common 
experience. It is a humanizing experi
ence and this is what people are seeking. 
Not always does it do this, but enough 
so that this greatest of all the arts 
needs to be cultivated with all our 
inspiration and energy to help enrich 
life in the city and, make life all it 
can be. 

Glen Kaye 
Cape Cod National Seashore 

CREATIVE ARTS - WHO ME? 

Returning from the recent Creative Arts 
Course at Harpers Ferry, I was reflecting 
on the state of the art in interpre
tation. I was amazed at the adapta
bility of the group of interpreters 
I had shared the course with, and their 
obvious talent. I felt I had extended 
my own perspective view of the arts. 
Frankly, I felt more at home now with 
the arts. 

It occurred to me that if interpreters 
can use scientific and historical tools, 
why then can we not use artistic tools 
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in reaching park visitors? Many visitors 
would prefer this type of emotional 
statement rather than a steady diet 
of intellectual material. A sunset 
is usually appreciated for its color 
and changing forms more than for its 
refracted light-wave lengths. We 
have, in fact,.always used our ar
tistic talents to develop interpre
tive themes but we seldom develop an 
art form for its own sake. 

The visitors like variety and many 
are willing participants in activi
ties which seek to develop their la
tent talents. I was with a group of 
visitors involved in sketching palm 
trees in the Everglades not long ago. 
Before I was finished with that mar
velous sketch walk, I learned two 
things. One was what palm trees really 
look like (along with a lot of other 
things) and that even I had some tal
ent. At Harpers Ferry I discovered 
I could do creative things with dance. 
Visitors might also enjoy simple 
exercises. Self-discovery is also 
part of the "park experience." 

It is only one small step beyond these 
rudimentary art forms in interpreta
tion to the use of groups of perform
ers, art shows, musicians and the like. 
If we keep our "park story" in mind, it 
is often very appropriate to use the 

creative arts in interpreting that theme. 
For example, who would argue with 
mountain music in the Great Smokies. 
It is just as important to sponsor events 
in the Kennedy Center or Wolf Trap Farm 
in relation to their park story. I 
always pictured a great symphony written 
for Shenandoah and performed outdoors 
in Big Meadows. 

The North Atlantic Region has tried many 
creative arts events in the past few 
years. Most work well in the park 
settings. The chamber music groups at 
Faneuil Hall in Boston were most appro
priate. We even experimented in drama 
with "Found Winds Theatre" and "Theatre 
in a Trunk" productions. Best of all, 
our own employees are learning to use 
their talents in interpreting their 
parks. 

Most of us, I fear, say "who me?" when 
confronted with the opportunity to use 
our latent artistic talents. Many employ
ees keep their artistic "hobbies" to them
selves. Occasionally we have a chance to 
share them with each other as we did 
recently at Mather Training Center. 
I hope we will see more of the arts in 
interpretation. 

Douglas Bruce McHenry 
North Atlantic Region 
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TALENT SURVEY - CREATIVE ARTS 

This "Tear Sheet" is designed to help us in a talent search aimed at 

improving our interpretive programs. We would like to collect and 

disseminate this information in order to pool our collective artistic 

skills. We are frequently unaware of others involved in the arts or 

when we need to get some advice on the arts. This will aid in establish

ing an informal skill bank. 

Name Primary Skill 

Location Secondary Skill 

Business Phone 

Home Phone 

Skills - Brief summary of what I am especially interested in: 
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Skills - Indicate your area of ability in: 

Fine Arts 

Drawing_ 

Sculpturing_ 

Painting_ 

Other 

Music 

Folk 

Modern 

Instruments 

Classical 

Other 

Voice 

Dance 

Folk 

Modern 

Classical 

Other 

Literature 

Prose 

Published 

Poetry 

Unpublished_ 

Drama 

Acting_ 

Writing_ 

Direct ing_ 

Other 

Management 

Art Shows 

Dance Performances 

Musical Performance 

Dramatic Presentations 

Return this Tear Sheet to:' 

Andy Kardos 
Blue Ridge Parkway 
P.O. Box 7606 
Ashville, NC 28807 
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COOPERATING 
ASSOCIATIONS 

COOPERATING ASSOCIATION CONFERENCE 

The 1976 Conference is history, and, be
lieve it or not, plans are already afoot 
for '78. While there were certainly 
faults with the meeting in Albuquerque, 
the evaluation forms all indicate that 
for the most part it was a success. If 
you were one of those who stayed home, 
you missed not only an informative 
meeting, but a good time. 

Fifty-one of the 56 associations attended: 
19 business and office/sales managers; 
24 members of boards of directors; 45 
executive secretaries; 11 amalgamation 
agents; 5 superintendents or acting 
executive secretaries; 2 representatives 
from the Forest Service; 3 from Fish and 
Wildlife; one gentleman from the Nevada 
State Park System; 48 resource persons; 
and an assortment of other interested 
persons. 

A total of 35 important subjects were 
discussed during the four-and-a-half days, 
including two uppermost in our minds right 
now--the Solicitor's guidelines for 
management and the future cooperative 
agreements to be signed between all 
cooperating associations and the Service, 
and the Director's new guidelines for 
the management of the Servicewide Account. 
To capsule, the Department of the 
Interior Solicitor's office is telling 
us that for over 50 years the associations 
have been operating with virtually 
nothing but a handshake with NPS. Now 

that we are rapidly approaching the 
status of big business, there are certain 
things we must do to better establish our 
positions: 1. spell out in a written 
agreement all of those terms by which the 
association operates in a park; 2. estab
lish a distinction between the activities 
of the association and those of the Service 
in the operations; 3. further insure 
that no NPS employee who sits on a board 
of directors engages in any negotiations 
involving the association and the Service; 
and 4. clearly define the role of the 
executive secretary as a liaison between 
the Service, or park, and the association 
and his responsibilities as assisting 
in overseeing the day-to-day, routine 
business. To broadly interpret what all 
of this means, this office sees the 
agreement as merely a confirmation in 
writing of all our past policies and 
standards, and, as the conference did, 
accepts and endorses the Solicitor's 
efforts. We view this as a move to place 
us on a more firm relationship with 
the people we serve. 

The target date for completion of the 
agreements is September 30. A model 
agreement is now in preparation. Upon 
finalization of the basic language, 
copies will be sent to each association 
for review and comment. This office 
will coordinate the project. 

A topic of even more immediate concern 
was the Servicewide Account. Director 
Everhardt addressed the conference on 
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Thursday morning, informing all that 
effective immediately the voluntary con
tribution from each association to the 
Servicewide Account would be reduced 
from 1%3& to h% of gross sales. In 
addition the Director announced a more 
open policy in future reporting of the 
account's use. This, too, received 
an enthusiastic response from the 
conference delegates. 

Almost every session during the week 
discussed topics of immediate concern 
to all. Some conclusions were reflected 
in the resolutions mailed to you several 
weeks ago. Other decisions will be 
disseminated in the weeks ahead as indi
vidual subjects are dealt with here 
and in WASO, i.e., uniforms for associa
tion personnel. 

Every session was attended by capacity 
crowds. Despite the fact that 
some people complained that they were 
forced to forego certain discussions 
because of the schedule, the breakout 
system worked well and it will be used 
even more effectively in the future. 

One complaint is worthy of note. 
"(The conference) was too well organized 
because I felt cheated in that I traveled 
almost 2,000 miles to an area that I had 
never before visited and saw little but 
the inside of the...Hotel!!!" True! 
This was a dilemma for us in Denver too. 
But, all things considered, we feel that 
the Sunday before the conference and the 
Friday afternoon following adjournment 
(and a number stayed over through 
Saturday) is time for non-business 
matters. Forgive us for being jealous 
about the working hours, but we need 
all the time we can possibly schedule. 
Of course, this does not mean that we 
won't give up some hours next time for 
optional, "theme-related" field trips. 
Unless there is mass opposition, however, 
we plan to schedule you from Monday 

to Friday. 

Speaking of planning, the 1978 planning 
committee is chaired by Virgil Olson, 
recently transferred from Bighorn 
Canyon to Death Valley where he will be 
Executive Secretary of the Death Valley 
Natural History Association; and includes 
Bobby McNew, Business Manager, SPMA; 
Dick Martin, Business Manager, Everglades 
NHA; John Palmer, Executive Secretary, 
Sequoia NHA; and Rock Comstock, Executive 
Secretary, Parks & History Association. 
While these people will be making the 
decision on location, we are certain that 
they will be open to your preferences. 
Any association wishing to act as host 
or anyone with suggestions for a suitable 
city or site should contact Virgil Olson 
or the Coordinator's office. 

INTRODUCTORY SLIDE SHOW 

The slide/sound introduction to the '76 
conference proved popular beyond expec
tations. It was produced specifically 
for those opening moments, but several 
associations have since used it at board 
meetings as a means of presenting the 
"overview" on associations to their mem
bers. We expect to polish the 19 minute 
show in the months to come and to use 
it as a foundation for the promised train
ing program for seasonals and new employees. 
In the meantime, if you honestly feel it 
would benefit your work--despite its 
special theme--drop a note or call for a 
booking. 
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ASSOCIATION PROMOTION PUBLICATIONS CREDIT 

The November 1976 issue of National Parks 
and Conservation Magazine carried an 
article entitled "Cooperating Associa
tions: Frosting on the Cake," by 
Eileen Lambert. Ms. Lambert says, 
"Regardless of how or whether cooperating 
associations develop still further 
potential, the significant enhancement 
they are already bringing to visitors' 
national park experiences should be 
more widely recognized." We agree. By 
now you should have received a supply 
of our new 12 panel folder which is 
another step in the direction of getting 
our story across. "NPS Cooperationg 
Associations: What They Are and What 
They Do" has been in the works for two 
years. Used sparingly and specifically 
to answer questions from "interested" 
persons, this folder can go a long way 
in creating goodwill among the public. 
You are urged to continue in your own 
community this program of building a 
better understanding of our activities. 
While we have no specific publicity kit, 
this office will be happy to offer 
assistance in newspaper or magazine 
articles and other promotional-type 
projects. 

Recently an association published a book 
using maps which originated at the HFC 
Division of Publications. As you know, 
GPO Printing Regulations do not permit 
credit lines for NPS artists, designers, 
and cartographers in official publications; 
consequently, the association book did 
not carry a credit line. It occurs 
to this office that since associations 
have the advantage of acquiring 
professional quality cartography through 
Publications (for the fee of negative 
duplication), and since they can credit 
sources, this would be an excellent 
opportunity to'"repay the favor" by 
crediting the original map maker. 
Assistance can be provided through this 
office or the information can be acquired 
by a simple letter to the Division of 
Publications. (The intent of this 
news item is not to encourage the use of 
NPS original work when associations 
should be experimenting with outside 
resources, but merely to suggest offering 
credit where credit is due.) 
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FORUM 

THOSE WERE THE DAYS 

Back when the National Park Service was 
created, a need was felt for someone to 
provide early visitors with basic infor
mation about what that flower was, or 
how the great canyons were formed through 
various layers of rock. These people 
were called naturalists and their job was 
purely informational...because that was 
all that was necessary to learn from a 
park experience. A naturalist's work was 
to the point and easy to define. Then, 
land was plentiful, and the country's 
resources seemed almost unlimited. 
Obviously, there was no need for a con
servation ethic, or to provoke a person 
into thinking about his surroundings. 

Today things have changed. We have 
discovered the bottom of those "unlimited" 
mineral deposits and sometimes have 
difficulty finding those "blank spots 
on the map." In this country, we now 
have a new set of problems to face. We 
know that information is still vital, 
but that it is only one step of many in 
understanding. Those of us that are 
interpreters know about relationships, 
cause and effect, and the real meaning 
of the word ecology. Most of us know 
and feel what a park can show us in terms 
of these things, but...is it our job to 
tell visitors about it? The ideas we 
are aware of should be shared with other 
people for interpretation to be pertinent 
...but is the government still paying us 
to be informers? 

We have been through several training 
sessions at various parks, and never has 
the goal of interpretation been discussed. 
This is not because those above us have 
purposely avoided it in a scheme to add 
more confusion to our lives, but more 
probably because they can't define it 
either, or assume that each person already 
has his or her own ideas. We developed 
a program on energy conservation once, 
because we thought it was important. 
But our supervisor said that people 
don't come here to hear about such 
things, and besides that, "...it's not 
our job." Our next question is obvious. 

We once heard from a non-Park Service 
person that interpretation should try to 
educate, inform, inspire, and stimulate 
into action. This is great, but where 
do the limits of our topics end? As the 
principal conservation agency, would the 
Park Service prefer to pay us for 
talking to a group of motor home owners 
about conservation, or to show a program 
on animals of the park? Personally, we 
believe that interpretation must go beyond 
the informational and entertainment levels 
by providing the perfect setting where 
people could realize the earth-man 
relationships, and to take those ideas 
back home with them. The two of us have 
been doing this over the years, rather 
discreetly, because we feel it's important. 
But from time to time situations arise that 
make us feel as though we're not really 
doing our job. What do you think? 

Bob & Pat Momich 
Free-lance Interpreters 
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Once I agreed with W. C. Fields that 
"...women, kids and dogs are no damn 
good." Now I have been married 39 years, 
reared two kids, enjoyed several grand
children, and been closely associated 
with two German shepherd dogs that al -
most were members of the family. After 
this long, happy association with women, 
kids and dogs, I dropped the male 
chauvinist approach. 

Then, apparently because I had to have 
something to be chauvinistic about, I came 
up with a theory that cannon, Army 
uniforms and women shouldn't be mixed. 
With some 27 years of wearing Army and 
Park Service uniforms, I could never 
reconcile myself to the fact that women 
could ever wear uniforms or get near 
guns. To help me in my thinking, I 
listened to my historically oriented 
peers. We gleefully wrapped ourselves in 
the security blanket of Living History 
and shouted to the Fort Barbettes, "Women 
shall not wear uniforms or demonstrate 
weapons." Alas, I was destined to grow 
older and wiser. 

Suddenly I was face to face with reality: 
equal employment opportunity. We had an 
opening for an interpreter at Fort Point, 
and the best qualified applicant was a 
woman! What to do? Tell her that she 
could not have the job because she was a 
woman, and women can't wear uniforms? 
Reflection on the matter told me that I 
couldn't do that; it's illegal. So I told 
her what a tough job it would be, hoping 
she would decline and I could hold on to 
an all-male uniformed staff and gun crew. 
I then added that she would be required 
to wear a Civil War uniform while conduct
ing visitor tours through the Fort, think
ing it would turn her off. Did it?...No! 
During the interview, I also told her that 
she would be required to learn military 
history. She was delighted! I fired my 
final salvo. She must be able to put 

visitors through an accurate simulated 
gun drill, using proper procedures as 
outlined in the Civil War artillery 
manuals. Her reaction was "Great! I 
can do it!" "How will you feel trying 
to explain why you are wearing a man's 
uniform?" I asked. "I'll simply explain 
T'm wearing the uniform to help the 
visitor understand the soldiers who once 
lived in the Fort. What's more—I'll 
do an excellent job," was her response. 
She was hired, and subsequently did 
an excellent job. Since that time, 
others have followed. All have been 
successful. 

Admittedly, like all interpreters, some 
of the women have been better at their 
job than others. Also, I must admit 
that they did not always gain the complete 
confidence and cooperation of their male 
staff members. Sometimes they even 
irked me—but when I stopped to ask myself 
"Are they meeting the same standards as 
the men?", I had to admit they were. 
It did seem more difficult for them to 
work in the uniform than the men. 
However, I'm often reminded by another 
female Park Service employee that women 
have to work "four times as hard as men" 
to prove themselves. Could it be?? 

At any rate, my experiences with women 
wearing uniforms and interpreting 
military history have convinced me that 
such interpretation can be done with no 
detraction from our accurate portrayal 
of history. The military uniforms, 
along with visual aids and displays, are 
used to help tell the story of the 
lives and times of the people we inter
pret. We are not telling our visitors 
that this person wearing the uniform is 
the actual soldier. We are simply saying 
that this is how a soldier looked and 
this is what a soldier did. 

Not many of us can say that we are doing 
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pure Living History. What most of us are 
doing is tnird person interpretation. In 
first person interpretation, the interpre
ter is clothed in the authentic uniform 
or costume of a period and uses the 
accent and language of the person por
trayed. She/he stays completely immersed 
in the role she/he is playing. Only 
then can we call it Living History. In 
this situation, the visitor has no oppor
tunity to ask questions to clarify his 
or her understanding. What she/he sees 
or what she/he hears "is what she/he 
gets." The visitor must assume this is 
the way it was. Even in this situation, 
however, I doubt our ability to portray 
it the "way it was." 

I would challenge anyone to actually por
tray the innermost feeling of a soldier. 
The life of real soldiers, past and 
present, is a highly emotional one. One 
would find it difficult to portray the 
true life of a soldier without actually 
having been that soldier. 

So let's stop kidding ourselves, we are 
not doing Living History when we are 
"cannon banging," "dipping candles," 
"strumming guitars," or "wearing uniforms." 
Hopefully, what we are doing is presenting 
our interpretation in such a manner that 
we create a better degree of understanding 
based on fact, and at the same time, give 
the visitor a meaningful experience. Our 
goal should be to give our visitors the 
best interpretation possible. 

It's no longer "a man's world." (I wonder 
if it ever was.) Women, if given the 
chance, with proper motivation and train
ing, can interpret military history or 
any other subject. We should not be 
concerned with the question of who is wear
ing the uniform, but with whether the 
interpretation properly reflects the long 
line of soldiers who have worn the uni
form down through the years and have 

Stood ready to fight and die for a cause 
they believed in. 

Charlie Hawkins 
Supv. Interpreter 
Fort Point NHS 

I AGREE 

Jim Coleman has put into writing my feel
ings in regard to our Living History pro
grams. This segment of our interpretive 
endeavors has been a "sacred cow" for so 
long. I feel that it is overdue for a 
long hard look. 

I have been involved in some degree with 
Living History in three areas in the 
past 8 years. In the beginning it was a 
worthwhile exercise, but somewhere down 
the line we got sidetracked. The visitor 
is entertained by a six-horse team wheel
ing a 12-1b. Napoleon into position, and 
is thrilled by the servicing and firing 
of the piece. But does this tell the 
whole story of the park, or how an 
artillery piece is fired? 

With our staffing and budget problems, we 
need to get back to the basics of inter
pretation and leave the entertaining to 
the amusement parks. As a trained historian 
I have always considered the cause and re
sult much more important than how. 

Tom Westmoreland 
Chief, Visitor Services 
Fort McHenry NMHS 
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PRESERVATION: 
The Goal of Innovative Interpretation 

Before any more is said against living 
history and related innovative interpre
tive techniques, let us not lose sight of 
their goals or reasons they have gained 
so much popularity. 

We know that a major goal of a good inter
preter (or any other park employee) is 
site and object preservation. However, 
coupled with preservation is the legal 
requirement for the National Park Service 
to accommodate visitor use (use and 
preservation, remember, have equal 
Stature in the organic legislation of 
the National Park Service). While use 
may come in many forms (sightseeing, 
motor vehicle touring, walking, etc.), 
the interpreter generally prefers to see 
use coupled with thematic awareness and 
ultimately a mental and physical under
standing of the park's values and 
resources by its visitors. 

Thus the interpreter must be concerned 
with thematic preservation as well as 
object preservation. In other words, it 
is not enough to simply halt the decay 
of historical (or natural) objects and 
preserve them in time and space, it is 
also necessary to perpetuate the theme, 
or sequence of events, surrounding 
those objects for the user. Traditional 
interpretive techniques utilized to accom
plish this goal have included visitor 
centers, movies, labeled exhibits, guided 
walks, tours, etc. Living history is a 
newcomer. 

Currently, living history, dramatic 
interpretive techniques and the like 
are being used by professional interpre
ters to aid the visitor in becoming 
aware of both object and theme. Indeed, 
some of these methods are the closest 
possible blend between the two. True, 

living history techniques may appear as a 
come-on at first, but most communications 
experts will agree that they are a very 
sophisticated approach to presenting 
interpretive messages. 

Granted, some interpretive programs 
involving living history techniques have 
outgrown their proper intent, but as 
long as National Park Service interpreters 
are required to deal both with visitor use 
and resource preservation, there will be 
a need for methods of interpretation that 
effectively recognize both elements and 
still communicate the site's theme to its 
visitor. 

Living history, as a technique, has gained 
much popularity because it can accomplish 
this goal in a variety of ways. It can 
be used to group visitors and control their 
flow pattern. It can direct visitor impact 
away from fragile or irreplaceable objects 
while still explaining details. Most 
of all, it can hold the visitor's attention 
for longer periods of time than many conven
tional techniques (such as gray and green 
uniformed guided tours or lectures), with 
an increased retention level of the 
material being presented. For these and 
other reasons, living history and similar 
techniques have been used to effectively 
aid the public in an understanding of the 
site's theme, which ultimately leads to 
site protection through public awareness. 

Michael E. Whatley 
Chief, Interpretation 
Morristown NHP 
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RAP UP 

In the November issue of Jn_ Touch there 
were three articles on Interpreters in 
various parks who produce public service 
spots for radio and television. 

This office encourages the production of 
such spots by all NPS personnel who are 
interested and qualified. However, we 
believe that such PSA production should be 
coordinated with the regional public affairs 
office. Since the regional offices 
frequently produce PSAs for local distri
bution, it is important that there be 
coordination so that NPS does not approach 
the media from several angles at once 
thus giving the (deserved) impression 
that one branch doesn't know what the 
other is doing. 

Further, regional public affairs staffers 
have experience in the production of PSAs 
and also a good grasp of NPS policy so 
that they can provide useful guidance. 
Here again, it is essential that we speak 
with one voice in our official pronounce
ments. 

I am sure that the regional public affairs 
offices would be more than happy to work 
with parks in coordinating local PSA 
production so that this medium can be a 
really effective communications tool for 
NPS. 

Tom Wilson 
Acting Chief, 
Office of Communications 
WASO 

NEVER BUTTON A POCKET AGAIN 

An unbuttoned shirt pocket on a dress 
uniform looks sloppy. But how often 
each day we unbutton and rebutton shirt 
pockets while going for a pad, pen, or 
whatever. 

Solution is simple: remove the button 
from the shirt pocket and sew it over 
the buttonhole on the pocket flap. Add 
velcro to the corners and the pocket 
will always appear to be neatly buttoned. 

Some park people have long used this 
simple, convenient method of making the 
uniform neater and more efficient. It 
is time to share the idea with everyone. 

It was casually suggested to Gregory's 
about a year ago that they sew the buttons 
on the flap over the buttonhole instead 
of on the pocket, but they said someone 
'high-up' would have to order the pockets 
made that way. So, who 'high-up' is in 
charge of "pockets?" 

Tom Danton 
Park Technician/Interpreter 
George Washington Birthplace 
National Monument 
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CURATOR'S CORNER 

LIGHT DAMAGE 

All light damages museum objects. Ultra
violet light (300-400 nanometer wave 
length) has a short wave length and causes 
structural damage along with fading. 
Visible light (400-700 nanometer wave 
length) has a longer wave length and tends 
to cause more fading. Light waves in 
both regions cause chemical change in 
materials. 

Objects most affected by light are: 
textiles, paper, wood, paintings, leather, 
feathers, and other organic materials. 
Metals, stone and ceramics are not 
noticeably affected. The rate of damage 
to an object is directly proportional to 
the amount of light it is exposed to. 
For example, cutting the length of time 
a light is on an object in half cuts the 
damage rate in half. Replacing a 100 
watt bulb with a 50 watt bulb also cuts 
the damage rate in half. 

What can we do to save our collections 
from light damage? 

1) Keep storage areas dark. 

2) Reduce the time of illumination as 
much as possible. Turn lights off after 
visiting hours. Close shades and shutters 
on windows when the sun is shining in. 

3) Eliminate ultraviolet radiation. 
This causes no visible difference and 
helps reduce damage. All white light 
sources emit some ultraviolet radiation. 
Daylight is the strongest emitter followed 
by fluorescent lamps. Incandescent light 
is relatively low in ultraviolet. Clear 
UV filters can be put on your windows and 
filter tubes put around your lights. 
UF-3 plexiglass, a UV filter, can be put 
on exhibit cases. For more information 
on filtering materials, you can contact 
the Division of Museum Services at 

Harpers Ferry Center. 

4) Check the amount of light on sensi
tive objects in your exhibit areas and 
reduce the light to recommended levels 
by putting in lower watt bulbs or 
cutting the number of lights down. 

Recommended light levels: 
15 footcandles: oil and tempra paint-
ings, undyed leather, horn, oriental 
lacauer. 
5 footcandles: textiles, costumes, 
watercolors, tapestries, wallpapers, 
prints and drawings, dyed leather, 
fur, porcupine quill, feathers and 
natural history objects. 
125 footcandles: daylight coming 
through windows. 

Fonda Thomsen 

(Next issue: How to Measure Light Levels) 

HALEAKALA ARTIST-IN-RESIDENCE 

Capturing the spirit of a park's panorama 
is as much a part of our interpretive 
obligation as all the other things we do 
to help the park visitor understand the 
value of parks. 

In mixing park visitors with a landscape 
artist I believe we are encouraging this 
sense of discovery of the spirit of a 
National Park...by enabling them to see it 
through the eyes of an artist. 

The Artist-in-Residence concept is 
actually an extension of an early move to 
kindle a spark in the hearts of men to 
hold certain unique tracts of land for 
all mankind to enjoy. One only has to 
see Thomas Moran's painting of "The Grand 
Canyon of the Yellowstone" to be 
reminded of the significant contribution 
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that landscape artists have made to the 
creation of National Parks. 

So the idea of putting a landscape artist 
into a park is certainly not a new one. 
But the method Haleakala used is, and in 
order to encourage other programs I would 
like to share it with you. 

Each year park interpreters share many 
apprehensions in the building of an 
interpretive program...will the budget 
be sufficient? Will we have adequate 
transportation? Can we maintain the 
services provided last year? But of 
paramount interest to all of us is the 
selection of seasonal interpreters that 
will enhance the program and benefit the 
park visitor. This concern is increased 
when a park interpreter is contemplating 

hiring an "artist-in-residence" for the 
summer program. Additional questions 
you quickly find yourself asking are: 
"How do I begin looking for an artist? 
Where do I look? Is an artist of 
established reputation willing to work for 
3 months as a GS-5 or GS-6? Do I hire 
him/her as a ranger? Where can I find 
someone who is sensitive to the special 
values of a National Park?" 

Thanks to the efforts of Ed Pilley, Public 
Affairs Specialist, WRO, and John Palmer, 
of Sequoia-Kings Canyon NP, some of these 
questions have been answered and the path 
cleared of potential stumbling blocks to 
a program's success. Their pioneering 
approach involves the use of an existing 
Civil Service series description... 

GS1056 Art Specialist Series 
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"This series covers positions that require 
a knowledge of the theories and techniques 
of one or more art forms. Art Specialists 
(1) plan, supervise, administer, or 
carry out educational, recreational, 
cultural or other programs in art, (2) 
demonstrate the techniques and instruct in 
one or more of the arts, or (3) perform 
other functions requiring knowledge and 
skill in one or more art forms." 

The series description combines several 
unique features that help a park interpre
ter ensure quality applicants and at the 
same time relieve the park of the 
responsibility of judging art and its 
accompanying vulnerability to criticism 
from art circles. 

The fact that the series description 
requires that the applicant must be a 
teacher usually demonstrates a willingness 
on the part of the applicant to want to 
share information with others. This is 
most important to you. After all, you 
could have the best artist in the world 
but if he/she is unwilling to talk with 
people it will not be of much benefit 
to your interpretive program. 

With the help of an artist, a park 
becomes an experience, not a place; a 
private collection of reflections, not 
another sticker on a bumper or check
mark on a list of places to see. 

A work of caution though...if you decide 
to hire an Artist-in-Residence, be 
careful how you advertise the availability 
of such a position. Or, you will quickly 
find yourself inundated with applications. 
It would be a good idea to contact your 
Regional Public Affairs Specialist before 
you advertise. 

Dear Editor: 

In an attempt to keep a small interpre
tive nook warm for quick ideas in In Touch, 
have you tried: 

Seasonally adjusted interpretation—a 
special program in an off-month, or do 
you stick to the same thing year after 
year? 

Preparing a self-guiding tour for visitors 
to community points of interest outside 
your park? 

Asking a local community group to come 
on-site and give your staff an interpre
tive program instead of always vice-versa? 

Reversing the circulation pattern in your 
historic house tour as an experiment? 

Keeping recipes on hand of what your 
historic people ate? A great attention 
getter for any area. 

Storing simple historic toy reproductions 
in a corner of your visitor center? Good 
for using with a children's group on 
a rainy day when they can't visit much 
outside. 

Cynthia E. Kryston 
Chief, Interpretation 
Minute Man NHP 

Jim Mack 
Interpretive Specialist 
Haleakala NP 
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